


SCOTT BRINKER’S MARTECH LANDSCAPE 2011

Marketing Technology Landscape

MOBILE MARKETING &) velti mobiwty MOBILE APPS
bango  netbiscws admalti »
cricket * Localytics

TARGETING .-.

August 2011

GAMING/FACEBOOK APPS CREATIVE TOOLS
glgya n dl ‘ "‘ balsamiq

. Adobe -~ MockFlow
< Badgeville Gy so.LT

DIGITAL ASSET MANAGEMENT
ThirdLight < ©eLum
et Ligh

, bright: Canic © SQepI

E-COMMERCE (5} shopify

“visual.ly WIDEN

DISPLAY AD PERSONALIZATION LOYALTY MANAGEMENT

gsi commerce* (hdk

MANAGEMENT
/ADCHEMY

Obluekai brilig
bize exelate
quantcast
Henetmining

DataX0
dguble
chck

7 TRIGGIT D

- Ly
MediaMath
XANET

CREATIVE @M\cvosoh Advertising

OPTIMIZATION

VIDEO AD MANAGEMENT
@.‘Readv'

of
MRt || 7% YoMed [(Aie

#)affinnova adup e 3 TubeMogul

SEARCH AD MANAGEMENT
acaquisio
\/

i)
GOOROO

Equations

(¢KENSHOD “onor

SOCIAL MEDIA AD MANAGEMENT @
Acaptly BLINQ

€ EfficientFrontier.
vurve  epicsocial

SOCIAL MEDIA MARKETING MANAGEMENT
it
i (o awareness Hick Apps

e
ATTENTY oMessagehL{ikgr @ seesmic

mao:i & synthesio
| suite BuzZ{ETeR

SOCIAL MEDIA ANALYTICS
ListenLogi )

ur

sprink

Buzzient.

1 VISIBLE #0iNs
MULTI-CHANNEL MARKETNG MANAGEMENT
acxiom epsilon : PICA9

() siGNAL

B Customer Experience

:Experian

B External Promotion

Magento

VIRTUAL EVENTS

UNISFA
CITRIX
SEO TOOLS

|$% S€0MOZ.org

“conductor
COVARI
BRIGHT EDGE
«
RIIVE_}‘I

Ml GinzaMetrics

@

altruik

é Bloom!

3 Wordtracker

d

gshifts

WEB ANALYTICS
@ ws FA spring l) webtrends ¢

Adobe

~visual

ketlive

iCongo zoowy

INTERSHOP

o hyhris
’l!lgrtal River g

VIDEO CONTENT APls apigee
scale

LT
NsLAYER 7

CORE WEBSITE

@ Autonomy

sitecore’

django

amazon
webservices

MVC

ﬂ]heroku F+r git

[+] opinion

DISQUS

WyFo0
* monetate’

(® Clickability

Drupal

& MICROSITES
WORDPRESS

sunce > .tellrgent
©nDialeg IN

CrownPeak

%
- .COMPENDi UM

{tumbir

¢ mzinga

WEB TESTING & OPTIMIZATION A AMADESA
SITESPECT FZ§ maxymiser™

(3 Testing o @Jhmlzely\ it

L.o gle cLICOTALE™
VERINT

chartbeat. crazyegg: click I'1

B Marketing Management

CUSTOMER ANALYTICS
S T

D_E CERTONA
choice@stream
EVENT MANAGEMENT
Acteva
cvent

rite
reg
MARKETING AUTOMATION
EELnuun Pal'dnt
-
@ InFusonsort :*’

-’ -]
anticore  Marketo

"IED ane
“Lhd\

demandbase

EMAIL MARKETING
iContact

. :-5",‘7"
Datran Media " @
Responsys' & WeidChimp

lérricalﬁesponse' M Bronto

BUSINESS INTELLIGENCE
Gsas

AN IBM® COMPANY

Alk

loyalty |

» N
INCENTIVELOGIC

Bcalltracking

X birst

_ [#'Ratepoint

n
oee

CALL TRACKING

>ifbyphone

=

smetrics
CRM  ORACLE

RIGHT - "
NOW hNETSU\TE

A ﬁw»qu
?g «

@ Steelwedge‘
Sage SalesLogix

ORACLE Myc lel

+1i‘+ub|_equ

MARKETING RESOURCE MANAGEMENT
f?rbls marketingpi

by Scott Brinker @chiefmartec http://www.chiefmartec.com




SCOTT BRINKER’S MARTECH LANDSCAPE 2018

chlefmartec

Advertising & Promotion
or

[appse

01
AR
Ciove L,m.,unu 5
e /\@ \Vlzl 'Rnnim,

% o
e

7 deepl ZMOEI

hw ‘CW : o POPcorm 4‘

o.w» drto PCgE o8I -"D..M,@
5 Sund rarneareLe o A Ilens | S

KALTURA

T e
Vouse a:
uj

55 @

AdLe
VISTAR 09'Q nun)-<.\v'l~':/,rﬂ=\ﬂ"m TS 2

o’ 0 3 cortnaies
srAurmpvv P nn rolabsioo | : “‘“ e @
WW.,@ ° L e ) el ; °

A Cusiomer

s Jlicad ?n"n“e‘umma.(wed|aa>tsnk$

Content & Experience

P o B

2Ty

P

£0 formurize
vofe,

R yo

§Rotico T
e .,’p
réiipy /. DAk wunﬂCm\tem
A ol e

ekt

ﬁx') iy

'”‘“@ 'bhms s

survsh

spvECoeR
Sl Ir & MGRTracker
e

il Octo

nstacker
o n,uwn

Hknak‘

ermmaljes @b i

1
@ B
25 mailmicosi xi Emm o
[ o .Fs»?u@msend\zo smrbrébel allc‘ake)‘r"ngfl".‘NE 250

o B
7 mm»hawnu v, choozle|
By Selihgs! 3

YPQ teemaziionm

oo
T mtrma.m»

Ophmnzatlon, Personalization & Testing SO%

TMONIS 1y 71 TV ESY UDN) Fuoat
@M g A} - G
Dsmkv

(I Testing
(instapage

tom} b
@atormc e
(Gazonc
Ag

ity O S ey,

AT e

B g [t
©

P wisrociad

ukm.m,(, - : ik 1701 0 Ahetss
DAV & MRM i)

|wediagmsaurmaryias i 288,

Picsiob i

i AYIRD:

Batb LV kezoic

"‘”"H’vﬁn‘g‘a"‘v“:a"’\ o
£}

bl R
BB an\ s
m\\l\vua
e

.gO

%abe M.,
\xmms”mm.

"It MAS 2
okl s

; odai/ INetx
1 thhm mancode..mmlodeh\ ¥ .nmuuK\‘ETA

Native/Content Advertising SrEE=— 1\ 5"‘“'3,‘..""_,’,325."‘
KARCORS s vf‘u «r;\ 5

uvs‘wN(
3 qvlee\dmo

Mirri
53 CONNATx

AT L T Y
E%ﬁ' Nawt ,,,g. P GATPMERKLE

o m,‘u,;m@/‘)

ripleiieCISI0}

o)

orEsSlimnewsiest a Agilty
s i

DOOKCT@ s o

“Toutemsesiies

o vo R
CMS & Web Experience Management mo1YIo:

Lghtc [ ROX uire

it Eeiiy

5 Aol s.gmwy
EAS

e msu

D o
.

sy

LS R

hinusem -

5 S TEOS pmrir

@ LNkPATROSES &
i unosq

Tipper mv-

i

waym:%”;@"w [.]smml' <
bt X

VAIZL:
«

Conmectbond Gty

[
By R vemt
fas
ol
UGB e
dgeville 13 " "“ -
T P

o PAce b7

BAIGHTEDGE
pm .nh(ur\wncup i

=N

Vo
ws! {< gle
A u "T SR,
seoFaner”
s mm'f,s. e
g \:\Hﬂantvho
A ety

,H'W.mr 000 SupP

NICE ke

neraw

ke
slapsk @ el g wnm"

e

o nidlnd )
SRUAVS I «s U\
Ty vioo @RI wsone
P QuayHubspd 1o
© ErmamODighalci Bt

; »a,,

O A Rt

5liepod B < butfere
455

uumense (DM
s

for®
Wi Wik u,”,m,‘
'3

vu;i mr' hiabCusaN_— -~ C

s

G SO VT pice
uo";.m,./.mvg it

otk

i comerence =5

2
Quite=: <‘r- oo b5c88 %
“Acve v

- mé

e
s m..<,,gnv,!e
Xy
cssoongh ; Coniin

iom @, v o BRaii,

oD

ﬁ?«crm;

Qoiivooing
T

B
bl oy
forionia

o

o g ol

doubledutch s,

©
M

0g “*‘;?A’é‘b Gl e 6.

2o
i@
emqmmmm

rystal
Lo

SION
RCH

anta
‘,.,g,vs (lr«-mv®
Il o

G ;(B(-lEANYAP

Promoto | G031
5]

g mmnwaew
Zoomph i

media

a St

o ocialius
idaplee L taind

o Folour
N\rm.m

ingle ®Atentively

owal Ted *
e o

%ﬁn.

ONSUMERTS
S eligent >
s

9n

NS

a_v@i’.‘tl
890

R dN Glyru

G i planh;
cam:“,‘"‘::.‘ .

ademi|

cop D
i i AU. i

ol @3 TARGE T3¢ Expo £ SR
resconet
" tecr csuls
o Zurmo
Dm.u

»
uckm/& Bage, @ cen
A

[E5tandGa sp, 0% crii é.\e& nE\J Ak

,,wm
Starredy

=8 o

e
A DSBS

item"

o Nmm

o~

m; ]

r_nuu(uMLRr Fe

Co mmu lotto &

Commerce & Sales

Retai Proxnm;ty & loT Marketing
Webl >

natrich kant K

oS D fesson Uy S

SREIPTO . contiogld
CRerro i
e e
[..‘.u.,...,,} oo O Prexl sales1© Sun

NEE Microsot % m&w.r.‘u , d|

Yesuars

Ve
.11’7(/‘;““

ust

o mmmnma‘m
R Cst

trapitO

c lmmly
onspirc

.\mF/ V"‘"‘ K

[contify,

Eracky ,;,::‘,,
Creom (9 Bi.E

ek
3P

MohThik

K EDezdy

g ey

o artToordms 0 i i = Ce
e o d"c-« H
Sy il

o

Cont u.,,‘r..%‘.’a’l‘ﬁ

channel

|mop./y &

Management

e

C b : ,’ : e
e o e ”:)DELUXE‘
Ha°

\_ ecquire
=S hioo

iobvite /10
vJ Jot B
Lu".e‘ése1

I§ Product Mgmt
R 2 e

y 'szb" Sasal
eslion

‘ e
Riel

0 o !,rssa“ A(l(uD‘ztx
st ARCOM =» ;m«lead‘

[EECKAN
[1o5pfa Fiive

i
L,m, i
e
2 O bt |
it

ma&é

lowznuz

ol Nocaos ;Leaé‘s"nm
;n‘::l"m.mmzi
m_.B e
Mé..m,m \L.]H,
By 2y S|
o o i ,l“.)x:,- ﬂSam Gt
o

oCanvid
] mbord
I
[IS1o9A oz OrE
PLRRYOLRSE Gihcehe
[ Kiometer B
z;womc et 9y
S Fy

) m‘xrmuo
Buslnesslcustomer Intelllgence & Data S:lence Px
STARGIT
o Doy

i cwlww.

L0aud L tel)
c \u:’x‘w"nawﬁmwrxk 7 ménda
5 Y

5y
P

o 9““"""

gpert donen oy

Rest

e e

hTRNeT 11n
urt.aloomarsshiisdenodo EF wnrkaJ

mz I 51O _omphanceandwwacy
FL «wnf«‘m“ iy
7 7

infogroup | mm‘”" g
Onsediin e Gao
g S

Customer Data Platform
AP EE e e

S5
gt ‘gmnm

JE CHED

'?“4,5

4G,

[sofimaehanes

w Adn lre " © a8




LEGAL MARKETING TECHNOLOGY

Websites, Microsites, Blogs

SEO

Digital Analytics

CRM/ERM

Email Marketing

Experience Management
Proposal /Collateral Generation
Mobile Apps

Webinars, Event Tech

Social Media, Employee Advocacy
Podcasting, Video, Digital Media

Project Management /Workflow Tools

®* Keepers of the
Marketing & BD Data

® Technical liaison to other

admin teams



IMPORTANCE OF CRM

®* CRM will often be your most robust and flexible resource!

® It already has tons of data in it and can always find ways to add more!
® Integrations are key!

® Don'’t boil the ocean!

®* No longer just a glorified rolodex!
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